ETHNIC PORTFOLIO 
HISPANIC 


Source: https://www.industrydocuments.ucsf.edu/docs/ljmm0004 



HISPANIC MARKET 
OVERVIEW 


DEMOGRAPHICS 

. HISPANICS REPRESENT 9% OF THE U.S. POPULATION 

• TOTAL SPENDING POWER: $ 278 BILLION 

• HISPANICS ARE THE FASTEST GROWING MINORITY GROUP IN 
THE U.S. - THE LARGEST MINORITY GROUP BY THE YEAR 2010 

- PRIMARILY DUE TO IMMIGRATION 


Source: U.S. Census, 1990/Ad. Age 3/96 


Source: https://www.industrydocuments.ucsf.edu/docs/ljmm0004 



U.S. HISPANIC POPULATION BY COUNTRY OF ORIGIN 
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Source: https://www.industrydocuments.ucsf.edu/docs/ljmm0004 




HISPANIC MARKET 
OVERVIEW 


DEMOGRAPHICS 

• HISPANIC HOUSEHOLDS ARE LARGER AND YOUNGER THAN 
THE ANGLO HOUSEHOLDS 

- 3.6 HISPANIC HH MEMBERS vs. 2.7 WHITE HH MEMBERS 

- HISPANIC MEDIAN AGE: 24 

WHITE MEDIAN AGE: 35 

. THE GREATEST CONCENTRATION OF HISPANICS IS AMONG THE 
25 - 49 AGE GROUP (approximately 40%) 


Source: Strategy Research Corporation, 1994 




Source: https://www.industrydocuments.ucsf.edu/docs/ljmm0004 



HISPANIC MARKET 
OVERVIEW 


GEOGRAPHIC 

. OVER 50% OF HISPANICS RESIDE IN ONLY 7 DMA's 

% 


MARKET 

HISPANIC POP . 

LOS ANGELES 

20.9 

NEW YORK 

11.9 

MIAMI 

4.7 

CHICAGO 

4.0 

HOUSTON 

4.0 

SAN FRANCISCO 

3.9 

SAN ANTONIO 

3.5 


Source: DRI/McGraw-Hill, 1994 
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Source: https://www.industrydocuments.ucsf.edu/docs/ljmm0004 



HISPANIC MARKET OVERVIEW 


• ACCULTURATION vs. ASSIMILATION 

~ ACCULTURATION - GROUP CO-EXISTS WITH NEW CULTURE, 
BUT RETAINS NATIVE CHARACTERISTICS 

~ ASSIMILATION - GROUP SHEDS ITS NATIVE LANGUAGE AND 
CULTURAL CHARACTERISTICS 

• HISPANIC ACCULTURATION IS GROWING IN THE U.S. 

- IN 1994, HALF OF LATINOS CONSIDER THEMSELVES 
HISPANIC NOT AMERICAN vs. 26% IN 1988. 

- 67% OF U.S. HISPANICS SPEAK SPANISH 

LANGUAGE % DISTRIBUTION 

Spanish Only 21% 

Spanish Mostly 30% 

Bi-lingual 16% 

English Mostly 21% 

English Only 12% 

Source: Yankelovich Monitor, 1994 


Source: https://www.industrydocuments.ucsf.edu/docs/ljmm0004 



